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2010 | Our is the Age of The Great Wellness Transformation

Then Now (the) Future
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1985 | Simply a Story of Health 

The American perspective on health and wellness simply didn’t exist

There was no sense of a holistic connection between exercise and food
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1995 | The Big Bang of Wellness

The universe of Wellness explodes as a mainstream proposition

New holistic orientation toward food & exercise as a wellness lifestyle
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2000 | Wellness Fully Acculturated

Wellness is now fully integrated into American culture

No longer an emergent fad, Wellness appears as a long term trend…
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2010 | Wellness in Transition

Consumers interest in wellness recedes slightly as a transition begins

Wellness is increasingly less about idealism and asceticism and more 

about a pragmatic approach to a fun, high quality life
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Balance Redefined | 2000 & 2010

We are witnessing a transformation in how consumers activate balance

Balance has always been the rationale for not living up to one’s 

aspirations surrounding health and wellness
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2015 | The Near Term Future of Wellness

The transition from conventional understandings of wellness to food-based 

understandings of wellness is all but complete

Consumers will increasingly be demanding a fun, high-quality life that 

trades a long term health horizon for near term passion and Joi de Vivre 
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Healthful Ingredient Trends by Category

HERE & NOW AROUND THE BEND

Almonds
Pumpkin seeds

Camelina seedsBrazil nuts

Hemp seeds Chia seeds

SUPERFOODS Spirulina/

Green Foods

FIBER

Kefir 

Flax  Meal
Brown Rice

Buckwheat
Millet Amaranth

HERBS/ 

SPICES Garlic Rosemary Cayenne

Ginger

Holy Basil/Tulsi

Elderberry

Sauerkraut/Pickles

Agave

Raw Honey

Raw cacao

Fennel  Seed

MiracleFruit

Greek/Icelandic yogurt
FERMENTED/

CULTURED Miso

Blackcurrant

Oregano

Natto
Kim chi

Flax Walnuts

Turmeric

Pure Maple Syrup

NUTS/SEEDS

Acai
Goji

SWEETENERS

Blueberry

Cinnamon

Stevia

Oat Bran

Whole Wheat

Steel Cut Oats

Cane Sugar

Kvass

Palm Sugar

Yacon

Sucanat

Sumac
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Herb’s & Spices are Tomorrow’s Supplements

Herbs and spices not only add flavor and 
suggest higher quality, but also have a halo 
of wellness

Herb & Spice Remedy Trends

Sleep 

Lemon Balm     Hops         Lavender

Chamomile   Jujube    Passionflower

Headaches

Thyme            Peppermint        Basil

Rosemary     Spearmint   Eucalyptus

Poppy Seed     Hibiscus     Bay Leaf

Digestive Health

Licorice     Turmeric     Cumin

Ginger       Fennel       Caraway

Fighting Infection

Cayenne   Thyme    Oregano

Garlic          Sage     Calendula
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Digestion | The Epicenter of Wellness Trends in 2010

Digestion

Inflammation

Weight Mgt.

Food 
Sensitivity

Immunity

Energy
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Health & Wellness Orientations Toward Retail | Fresh & Quality
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Retail | Epic Wins | Party On… Detox Later…

First there is Cinco de Mayo…

Then there is Seis de Mayo…



ABOUT THE HARTMAN GROUP

The Hartman Group, located in Bellevue, Washington, blends leading-

edge customized research and consulting to understand the subtle 

complexities of consumer and shopper behavior. Since 1989, Hartman 

Group has been listening loudly to the underlying motivations and 

behaviors that move the needle for our clients. To learn more about 

how Hartman Group stays sharply focused on how consumers live, 

shop and use brands and products visit: 

www.hartman-group.com 

Sign up for our free provocative newsletter:
www.hartman-group.com/hartbeat

THE HARTMAN GROUP, INC

1621 114TH AVE SE, STE 105  BELLEVUE, WA 98004

TEL (425) 452 0818 FAX (425) 452 9092

HARTMAN-GROUP.COM

Full reports now available from The Hartman Group!
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