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Hartman Group & FMI release 2016 US grocery shopping trends
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The primary shopper — and the primary store — are becoming less relevant when it comes
to grocery shopping, says the Food Marketing Institute (FMI) in its 2016 US Grocery
Shopping Trends report with Hartman Group. Here are 10 things that caught our eye...

U.S. Grocery Shopping Trends, 2016
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