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Recently, the Royal Society for Public Health (RSPH) called
for the introduction of ‘activity equivalent’ calorie labelling on
food and drink, saying that such an intervention may counter
obesity trends.

Related food topics

Health & Nutrition

Labelling

Food allergen labelling:
Legislative
requirements and

guidance

Related stories

You are here: Home » News » Industry news » Consumers most likely to look at calories ࠲rst on
nutritional panels

6 Facebook Twitter Reddit

LinkedIn More Email

Consumers most likely to look at calories
rst on nutritional panels࠲
18 April 2016  •  Author(s): Victoria White, Digital Content Producer

Food company directory

SHARES Print

Magazine News Articles Interviews Whitepapers Videos Webinars Events Directory

http://www.newfoodmagazine.com/zmember/subscribers/login?lasturl=http://www.newfoodmagazine.com/23835/news/industry-news/consumers-calories-nutritional-panels/
http://www.newfoodmagazine.com/zmember/subscribers/register?lasturl=http://www.newfoodmagazine.com/23835/news/industry-news/consumers-calories-nutritional-panels/
https://www.facebook.com/pages/New-Food-magazine/242319779201009
https://twitter.com/NewFoodMag
https://www.linkedin.com/company/new-food-magazine
https://plus.google.com/+Newfoodmagazine
http://feeds.feedburner.com/NewFoodMagazine
http://www.newfoodmagazine.com/about-us/
http://www.newfoodmagazine.com/advertising/
http://www.newfoodmagazine.com/contact-us/
http://www.newfoodmagazine.com/
http://ab167548.adbutler-ikon.com/redirect.spark?MID=167548&plid=496445&setID=203235&channelID=0&CID=126702&banID=519364014&PID=0&textadID=0&tc=1&mt=1462900679904616&hc=d06c6723a8ca76298703bfdd018213e754931fb4&location=
http://www.newfoodmagazine.com/23619/news/industry-news/activity-equivalent-calorie-labelling/
http://www.newfoodmagazine.com/tag/health-nutrition/
http://www.newfoodmagazine.com/tag/labelling/
http://www.newfoodmagazine.com/17019/news/industry-news/food-allergen-labelling-legislative-requirements-and-guidance/
http://www.newfoodmagazine.com/17019/news/industry-news/food-allergen-labelling-legislative-requirements-and-guidance/
http://www.newfoodmagazine.com/
http://www.newfoodmagazine.com/news/
http://www.newfoodmagazine.com/industry-news/
http://www.newfoodmagazine.com/directory/
http://ab167548.adbutler-ikon.com/redirect.spark?MID=167548&plid=496793&setID=203164&channelID=0&CID=126812&banID=519364242&PID=0&textadID=0&tc=1&mt=1462900679914372&hc=c6b45119292bece041fef2a33af9b9bd7a844362&location=
http://ab167548.adbutler-ikon.com/redirect.spark?MID=167548&plid=497465&setID=203237&channelID=0&CID=127033&banID=519364861&PID=0&textadID=0&tc=1&mt=1462900680088832&hc=3f729aeec866ee67e7c8afa02104b250bc36ce39&location=
http://www.newfoodmagazine.com/magazine/
http://www.newfoodmagazine.com/news/
http://www.newfoodmagazine.com/topics/
http://www.newfoodmagazine.com/interviews/
http://www.newfoodmagazine.com/whitepapers/
http://www.newfoodmagazine.com/video/
http://www.newfoodmagazine.com/webinars/
http://www.newfoodmagazine.com/events/
http://www.newfoodmagazine.com/directory/


5/10/2016 Consumers most likely to look at calories on nutritional panels

http://www.newfoodmagazine.com/23835/news/industrynews/consumerscaloriesnutritionalpanels/ 2/4

RSHP says that front-of-pack information should utilise calorie
information in a way that can positively in뎆鵣uence behaviour change.
Their proposed labelling would include activity equivalent calorie
information alongside current front-of-pack information, showing
how much physical activity would roughly equate to the calories in
the product. 

Now the Hartman Group have produced an infographic on
consumer habits when reading the nutritional panels that currently
accompany food and drink items.
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In the Hartman Group’s 2015 Weight Management & Healthy Living
Report, a survey of over 1,700 adults in the US, they found that
consumers are more likely to look at nutritional panels when they
are concerned about their weight. And when looking at the
nutritional panel, consumers are most likely look at the number of
calories ࠲rst, followed by sugar content, serving size, total fat
content and sodium content.

The data presented by the Hartman Group supports RSPH’s
proposed ‘activity equivalent’ calorie labelling. ‘Activity equivalent’
calorie labelling recognises that consumers often look at the calorie
count of a product before deciding to make a purchase.  
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