While we’re eagerly looking forward to writing about the many wonders in food and
beverage culture that 2016 will surely produce, we’re equally excited about what a
remarkable year 2015 has been. Throughout the year, our inquisitive and shrewd social
scientists ventured far and wide across America to further our knowledge base about
consumers’ attitudes and behaviors and uncover the emerging trends important to your
business. Our business analysts mined data and crunched numbers to reveal potential growth
opportunities. Here, then, are some of the key highlights from the year that was 2015 from our

weekly Hartbeat articles and Acumen infographics.

2015 Quote of the Year

“When we talk about what’s the No. 1 trend or long-term change in what’s going on in food

culture today, we found over the years that consumers are really looking for products that
appear or are perceived to be fresh, real and less processed.”
— Laurie Demeritt, CEO, The Hartman Group
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Syndicated Research

Studying topics such as transparency, health and wellness, new appetites and new routines in food
culture, and healthy eating and weight management provides important data, insights and strategic

recommendations for your businress. Click on the image or title to go to the file download page.
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