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Seafood keeping US stores afloat
Posted on July 31, 2017 by Andrew Balahura • 0 Comments

SEAFOOD is helping to keep many main street food retailers in the United States afloat
in the face of increasing competition from the internet.

According to the 2017 US Grocery Shopper Trends report  published  by the Food
Marketing Institute (FMI) and The Hartman Group, one in four consumers now shop at
online-only outlets.  As a result visits to the stores are declining.

But the report has found that despite the rise in e-commerce popularity, particularly
among the coveted Millennial age group (those born between 1982 and 1997) , fresh
seafood has helped traditional retailers hold steady.  The FMI’s findings show that even
the highly digitised Millennials prefer to shop for items such as fresh seafood at brick-

SEARCH OUR SITE

Type to search, then press enter

http://googleads.g.doubleclick.net/pcs/click?xai=AKAOjsv8HrBlW1jdOB4IsJtMHK6y52yvFBCZzs-kQYw7LE5xFXKGP21QmEjTNda5M7ReqCaecdR3Pjf9X-OMxbPbcEzOBCXsflhjGhwOk6bnbUQoA20itCQMNe6gh-rPreDm1MzwnTp5tSeRPUb1BHuKYXYc58BtyUogYV_bCBh994g7NmQHri8tmCs_zDHK8E4DNu-L7ytVxgABlljI25VQO7zXJrSfL7qFEi1oHoDWKY4&sig=Cg0ArKJSzLzmPtcgvFIc&adurl=http://www.gaelforceaquaculture.com/cameras-lights-sensors/
https://www.fishupdate.com/author/ab/
https://www.fishupdate.com/jobs/
https://www.fishupdate.com/category/markets/prices/
https://www.fishupdate.com/gd-home/
https://www.fishupdate.com/category/marine-renewables/
https://www.fishupdate.com/?cat=20
https://www.fishupdate.com/
https://www.fishupdate.com/
https://googleads.g.doubleclick.net/pcs/click?xai=AKAOjsvwMUm2DG1iPMevZyUexZqhwHM2UT1sBOUH94auFR8HG-zsKuS7tqdVsJT_YSsG91Pxs4UPnEvToVPrjZFdlYXCkKPYDQMhR8WFNo25ejs9KF_ZheEWg15TGqG_TcaNOQCB-rNxcV1BDAPtAi331-UAR6XGmwLtPlStRx2KbfpL2PNfxT5-PKF8b3ZyYIS1V8-wgUjRkg4QurUYl7fdsCqaToGFPx14gE5PBooA_D9pVVg&sig=Cg0ArKJSzD3Q4ZTrEYyB&adurl=https://pocketmags.com/fish-farmer-magazine
http://googleads.g.doubleclick.net/pcs/click?xai=AKAOjsvB7J-UDGKEIPgfS4vnQ8Es0zqjyQCYv6hF0TsWTww8zULNv6eAHsWY26_0eKlM1shnsYbbLExo-Cf58Ubq4FMLdCnbvCiTJVfmwthKGm1r-Xjob1vCmpkV_RYrw842JZcYmoFnSqPkAcbntHeUaXEGYSoFCWZ81AAf9-O98lxNgymzYo2CsLRIALAJqmJVETxXg9oFuhNJnLs85GzCHIunPdmEnoRXlH-G7t_l74ekeVYB1ZCrPgxFc4Tq&sig=Cg0ArKJSzI9oMZ11-TG9&adurl=http://aquaculture-innovation.com/agenda/%3Futm_source%3Donepageflyer%26utm_medium%3Dmediapartners
http://pdfcrowd.com/html-to-pdf-api/?ref=pdf
http://pdfcrowd.com/customize/
http://pdfcrowd.com/redirect/?url=https%3a%2f%2fwww.fishupdate.com%2fseafood-keeping-us-stores-afloat%2f&id=ma-170731163357-335dd033
http://pdfcrowd.com


pdfcrowd.comopen in browser PRO version Are you a developer? Try out the HTML to PDF API

and-mortar locations.

It’s a preference that echoes the results of Mintel’s Fish and Shellfish US 2016 report,
which found that frequent seafood customers trend to purchase fresh options as
opposed to frozen counterparts. The fresh sector is also perceived as “inherently
healthier” according to the study.

Sales increased  by 7.2 per cent  between 2014 and 2016, while  fresh fish, both farmed
and wild caught,  and shellfish generated $10 billion in sales during this time.

The report adds: “Some frozen brands have leveraged the nutrition and flavour benefits
from flash freezing. However, brands must realize the category’s most frequent
consumers will nevertheless seek the freshest options.”

But the  results are less positive  on the frozen side of the coin. The report says this sub-
sector has grown at a slower rate with performance increasing by only two per cent over
the same period. Frozen seafood sales  finished more than $5 billion behind their fresh
counterparts over this stretch. The report thinks this may be due in part to the perception
that grocery stores are more reliable when it comes to ensuring food safety. These days
US consumers are more wary about the way some foods are processed.  But the  FMI
pointed out that these beliefs are merely perceptions and not actual projections of risk.
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