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US Foods is hoping to help restaurants attract more millennial diners.

ROSEMONT, ILL. — US Foods is hoping to help restaurants

attract more millennial diners with its new Spring Scoop 2017

lineup of 26 products named “What Millennials Crave.”
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Removing ingredients such as TBHQ, BHT, BHA -
even PHOs – can signi뵿cantly impact the sensory
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we review the oxidation process, uncovering its
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solutions from process and packaging to
functional ingredients, providing protection to
value and premium brands alike.

Most Popular

1 B&G Foods planning ‘aggressive’
innovation to stabilize brands in 2017

2 Three targets for plant protein

3 Coming clean in baked foods

4 PepsiCo sees greater opportunities in
D.S.D. model

5 The big picture behind food safety

Food Business News

take FBN with you

follow FoodBizNews

follow NewFoodAisle

network with FBN

Search

Home News Columns Events Resources Magazine

Read Shared Comments

( more )

subscribe

digital edition

http://oascentral.foodbusinessnews.net/RealMedia/ads/click_lx.ads/fbn.net/news/business/L21/957738748/Top/Sosland/Sensient_FBN_ROS_Leaderboard_March2017/SENSIENT_Trends2017_Leaderboard.jpg/7244706854566831484934414231686a?x
http://www.foodbusinessnews.net/Magazine/DigitalEdition.aspx
http://www.foodbusinessnews.net/Visitor/Display/layouts/login.aspx?l=http://upgrade.foodbusinessnews.net/SiteRegistration/Login.asp?RURL=http://upgrade.foodbusinessnews.net/default.aspx?LoggedIn=true
http://www.foodbusinessnews.net/Standard-Items/Advanced-Search.aspx
http://www.foodbusinessnews.net/Standard-Items/Search-Tips.aspx
http://www.foodbusinessnews.net/articles/news_home/Business_News/2017/03/US_Foods_targets_millennials_w.aspx?ID={ACA85378-C397-4531-9692-73B46C09A96D}&p=1
javascript:__doPostBack('maincontent_0$left_1$mainarticlecolumn_0$shareThis','')
http://www.foodbusinessnews.net/News/News-Home/Business-News.aspx?rss=1
http://www.foodbusinessnews.net/articles/keywords/US-Foods?ID={378C065B-2066-4861-9956-4C72C389F09B}
http://www.foodbusinessnews.net/articles/keywords/Food-Service?ID={61FD3B16-1AEE-4F19-8DAF-6B0352F5C0A0}
http://www.foodbusinessnews.net/articles/keywords/New-Products?ID={9913328F-C546-477C-BC89-1E7683B2A520}
http://www.foodbusinessnews.net/News/News-Home/Business-News.aspx
http://www.foodbusinessnews.net/News/News-Home/Food-Safety-News.aspx
http://www.foodbusinessnews.net/News/News-Home/Consumer-Trends.aspx
http://www.foodbusinessnews.net/News/News-Home/Regulatory-News.aspx
http://www.foodbusinessnews.net/News/News-Home/Purchasing-News.aspx
http://www.foodbusinessnews.net/News/News-Home/Financial-Performance.aspx
http://www.foodbusinessnews.net/News/News-Home/Food-Service-Retail.aspx
http://www.foodbusinessnews.net/News/News-Home/International.aspx
http://www.foodbusinessnews.net/News/News-Home/Research.aspx
http://www.foodbusinessnews.net/News/News-Home/Supplier-Innovations.aspx
http://www.foodbusinessnews.net/News/News-Home/New-Product-Launches.aspx
http://www.foodbusinessnews.net/News/Archive.aspx
http://www.foodbusinessnews.net/
http://www.foodbusinessnews.net/news.aspx
http://oascentral.foodbusinessnews.net/RealMedia/ads/click_lx.ads/fbn.net/news/business/L21/542879744/TopRight/Sosland/HTML5_test/textlink_test.html/7244706854566831484934414231686a
http://www.foodbusinessnews.net/articles/news_home/Financial-Performance/2017/02/BG_Foods_planning_aggressive_i.aspx?ID={5FE62597-812B-4DF4-B3CB-E74EF1DA1AE9}
http://www.foodbusinessnews.net/articles/news_home/Consumer_Trends/2017/02/Three_targets_for_plant_protei.aspx?ID={7C7C3032-6012-4805-929F-AA3D8A7F64DF}
http://www.foodbusinessnews.net/articles/news_home/Business_News/2017/02/Coming_clean_in_baked_foods.aspx?ID={EF9217AA-75F7-431D-8C59-D0D992148BDC}
http://www.foodbusinessnews.net/articles/news_home/Business_News/2017/02/PepsiCo_sees_greater_opportuni.aspx?ID={2C8A2540-3682-435F-8428-8FC19EE294C5}
http://www.foodbusinessnews.net/articles/news_home/Food_Safety_News/2017/03/The_big_picture_behind_food_sa.aspx?ID={936FDF1D-4A14-4328-A1A0-09845095B568}
http://oascentral.foodbusinessnews.net/RealMedia/ads/click_lx.ads/fbn.net/news/business/1211538206/Bottom2/default/empty.gif/7244706854566831484934414231686a?x
https://itunes.apple.com/us/app/food-business-news/id565926511?mt=8
https://twitter.com/FoodBizNews
https://twitter.com/Newfoodaisle
https://www.linkedin.com/company/foodbusinessnews
http://oascentral.foodbusinessnews.net/RealMedia/ads/click_lx.ads/fbn.net/news/business/1018737596/Frame1/default/empty.gif/7244706854566831484934414231686a?x
http://www.foodbusinessnews.net/
http://www.foodbusinessnews.net/news%20category%20and%20description/most%20viewed.aspx?type=MostRead
https://www.sub-forms.com/dragon/init.do?site=SOS4_FYnew
http://www.foodbusinessnews.net/Magazine/DigitalEdition.aspx


3/3/2017 US Foods targets millennials with new product lineup | Food Business News

http://www.foodbusinessnews.net/articles/news_home/Business_News/2017/03/US_Foods_targets_millennials_w.aspx?ID={ACA85378C3974531969273B4… 2/4

“Millennials spend more on dining out than any other

demographic, so it’s essential for restaurateurs to understand

their preferences and shape their menus accordingly,” said

Stacie Sopinka, vice-president of product development and

innovation for US Foods. “Our product development team –

made up largely of millennials – dove deep into dining trends

and came up with a diverse new set of products and services

that will help our customers grow sales with this critical cohort

while also saving time and money.”

US Foods identi뵿ed three millennial dining trends around which

to craft its new offerings.

Chef’s Line All Natural Chicken Shawarma and Indian Curry Starter

 

 

Global cuisine

Almost half of millennial restaurant-goers are looking for

globally-inspired cuisine, according to statistics US Foods cited

from Mintel, and millennials are looking to explore new foods

featuring authentic ingredients and international avors.

Products in US Foods’ Spring Scoop that cater to this trend

include traditional ethnic foods, such as Paci뵿c Jade Indian

Curry and Thai Red Curry Sauce Starters, as well as Chef’s Line

All Natural Chicken Shawarma for restaurateurs aiming to add

Mediterranean avor to their menus.
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Chef’s Line All Natural White Turkey Burgers

 

 

The real deal

Authenticity is key for the millennial generation, US Foods said.

Millennials are seeking sustainably sourced ingredients, and

65% enjoy foods that are natural or organic, according to

statistics US Foods cited from Hartman Group. To reach these

consumers, US Foods’ Spring Scoop offers such sustainable

offerings as Chef’s Line All Natural Fire Grilled Chicken Breast

and White and Dark Turkey Burgers, both vegetarian-fed and

raised without antibiotics.

Chef’s Line Aged Cheddar and Onion Bialys

 

 

On the go eats

Seventy per cent of millennials purchase grab-and-go

sandwiches, according to statistics US Foods cited from

NATSO, so restaurants may reach these consumers by adding

more portable options to their menus. To aid in this effort, US

Foods’ Spring Scoop offers sandwich 뵿xings such as Chef’s Line

Aged Cheddar and Onion Bialys and Beef & Trufe Patties. US

Foods also offers portable dessert options like the Devonshire

Black Velvet Cookie, which may be eaten on its own or 뵿lled

with the new Glenview Farms Tahitian Vanilla Ice Cream Puck.
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